MINTEL

January 2017

EXFI045HE4H - China

“MASWFEZHLIEEB(E. BACEI0E , AEA
AW, WA ERFEE L REIRRMTTE, HF 00
A= EF AR R | IS a1 R X &y
IR 2 #% EFSIATHE . IRA— N ERRTTRITERE | #f1F
REZHERITS. ~

- BFF , SRR SHIN

December 2016

Marketing to Mums - China

“Modern Chinese women are more confident than ever.
But when they become mums, their life is no longer the
same and they feel somewhat disoriented and helpless.
New mums will see the world from a new perspective
and learn how to walk the crooked path of motherhood
independently. They are ...

November 2016

&AL - China

“FEERERERERISBERKARK , AHIHERFR
B. BT FENNE , AERFNFE /AN HEELE
HABRK ARSI HBRE NS, RS &, AR
gﬁ:ﬁﬁﬂw«%ﬂﬁﬁ’%ﬁﬂﬁ%%ﬁﬂ’fﬁﬁ , AR S| =S

October 2016

Living Online - China

“Smart home device market is yet to be developed in
China as the penetration of most smart home devices is
still quite low. Apart from heavy subsidy, online service
platforms/providers need to find other ways to enhance
and improve their consumer loyalty. When launching
online advertisements, companies and brands ...
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Marketing to Students - China

“Today’s Chinese university students are more
independent financially and mentally. They make
sensible and value-driven purchases and like brands
that speak their minds. Showing off is not a primary
pursuit. They intend to live free from societal pressure
and competition. To achieve greater autonomy, they
look for ways to develop ...
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Marketing to Teens - China

“Chinese teenagers are more digitally savvy than older
generations. This makes them feel globally connected
and gives them easier access to information and
knowledge, but also exposes them to many distractions
from school work and places them under a high level of
competitive pressure. Coupled with an inability to
handle ...
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Trends in Health and Wellness -
China

“Chinese people take a holistic and balanced approach
to managing wellness with mental health and good
eating habits being the top priorities. Western eating
concepts still play a limited role, while exercising
regularly is being recognised as an essential part of
healthy lifestyle. Food safety and air pollution remain
two ...
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Marketing to Mintropolitans -
China

“There are lucrative opportunities for market players —
manufacturers, retailers and service operators — to cater
to Chinese consumers’ growing desire for expressing
their individualism, collecting new and exciting
experiences and creating balance and wellbeing in life.
Brands should particularly focus on attracting young
and affluent consumers and invest in ...
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The Chinese Consumer - China

“China is gradually progressing into an energy-saving,
environmental-friendly and technology-driven economy
in which mass industrial production is giving way to
domestic consumption to act as the key growth engine.
Ever-increasing disposable income and an optimistic
economic outlook encourages Chinese consumers to
spend more money in almost every sector of life ...
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Holiday Trends - China

“The future growth of the demand for travel comes from
family travellers who are eager to experience immersive
local culture in a leisurely way. In addition, long
weekends and the sharing economy will further boost
the holiday market in China.”

— Gordon Gao, Senior Analyst

Attitudes toward Private Label -
China

“Private label has a minor presence in China. Overall,
the share of private label innovation stayed flat at 3-4%
between 2011 and 2014, while in some European
countries this figure is a lot more significant. For
example, Spain (40.5%), the UK (31.4%), France
(30.9%) and Germany (27 ...
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