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Beauty Retailing - China

“Online shopping is supporting the growth of the beauty
retailing market and compensating for stagnating offline
sales. Concern about product authenticity does not
prohibit consumers from looking for products online,
even for premium products, because the wide selection
of imported products and competitive prices in online
stores are still strong ...
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Haitao Shopping - China

“Despite rapid growth, the Haitao market is expected to
peak soon within China’s overall online retail market.
More foreign brands are establishing local online
presence, while Haitao is more important for market
newcomers to make a name for themselves. As more
foreign brands crowd the market, retailers and brands
have ...
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