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“Digital marketing plays a very important role in the = e S = FSyNEN
auto industry since online media channels are more E*F}qmﬂ*ﬁ ) USRS E MR R R ERR DT

effective in grabbing consumers’ attention. In order to
stand out, auto brands and marketers can be more
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creative or interactive by developing activities which can - FTH , BRI
fit into people’s busy working schedules.”
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Car Purchasing Process - China

“Even though the car market in China is experiencing a
slowdown of market growth, there are still many reasons
(eg government support, people’s aspirations towards
better lives and the purchasing power from low tier
cities) for both manufacturers and consumers to believe
that it will finally shrug off the difficulties ...
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