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January 2021
Electric and Hybrid Cars: Inc
Impact of COVID-19 - UK
“Demand for new hybrid and electric cars is growing.
Although currently a much smaller sector than cars
powered by traditional petrol or diesel, sales are
outstripping both of these established markets. Based on
our forecasts, potentially half of new cars could be
hybrid, plug-in hybrid or 100% electrically powered by
...

December 2020
Consumers and the Economic
Outlook: Inc Impact of COVID-19 UK
“The November lockdown of England will bring the
already fragile economic recovery to a sharp halt. The
Office of Budget Responsibility expects the UK’s
economic output to fall by 11.3% over the course of the
year, before growing by 5.5% in 2021, and finally
recovering to pre-COVID levels ...

Car Aftermarket: Inc Impact of
COVID-19 - UK
“Despite the significant impact of COVID-19 on car
sales, replacement parts largely weathered the
difficulties posed by the pandemic. The continuing need
for cars to remain roadworthy helped insulate the sector
from a major decline in sales. Going forward, the market
will continue to face challenges, notably from the future
...

October 2020
Vehicle Recovery: Inc Impact of
COVID-19 - UK
“The market for vehicle recovery is expected to suffer
relatively minimal disruption from the COVID-19
pandemic. Assisted by the annual payment for most
policies the sector is forecast to see recovery from 2021
helped by moves from many players in this market to
move away from price competition and add ...

September 2020
Consumers and the Economic
Outlook: Inc Impact of COVID-19 UK
“The UK is in the midst of its deepest recession on
record. However, the recovery has already started, with
monthly GDP growth in May and June. However, the
winding down of state support for businesses presents
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renewed threats that could derail the recovery and is
expected to lead to significant ...

July 2020
Car Finance: Inc Impact of
COVID-19 - UK
“The car finance sector has experienced challenges for
the last few years, but previous difficulties pale in
comparison to the threat posed by COVID-19 in the
short and medium term. The crisis will affect consumers
and businesses for years to come, accelerating structural
changes in terms of sustainability and profitability ...

June 2020
Consumers and the Economic
Outlook: Inc Impact of COVID-19 UK
“COVID-19 has had a profound impact on British
consumers and businesses, shutting down major
sections of the economy and having a serious effect on
job security. As a result, consumer confidence has taken
a dive, while concerns about the impact of Brexit have
spiked as people consider the implications of ...

March 2020
Car Purchasing Process - UK

Motor Insurance - UK

“Car purchasing continued to suffer during 2019 with
sales of both new and used cars continuing to decline.
The situation is set to get worse in the short-term as
COVID-19 impacts on the market during 2020 although
an improvement is expected thereafter. Going forward,
understanding the polarisation taking place in ...

“The car insurance market experienced a turbulent
2019, with many providers posting a reduced income,
and profit. Despite this there are positive signs for the
market over the next five years. With greater
clarification over the Ogden rate, providers will be more
confident in their pricing strategies. Additionally, the
move ...

Consumers and the Economic
Outlook - UK
“The UK left the EU with consumers still expecting
Brexit to have a negative overall effect, but with much
more positive views than in previous months. The clarity
provided by the General Election and delivery of Brexit,
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continued high employment and above-inflation wage
rises, have combined to pushed Mintel’s consumer ...

February 2020
UK Car Review - UK
“The UK car market is passing through a difficult period
with combined new and used sales down for a third
successive year in 2019. Conditions are not expected to
improve in the short-term placing the focus of attention
on how best to understand and work with the demands
of buyers ...
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