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Bodycare - China

“Unlike other BPC categories where visuals are more
important, bodycare relies strongly on personal usage
feelings, which is why launching products that reassure
consumers of a good skin feel is essential. Facing fierce
competition from shower products that can deliver
similar skin benefits of moisturising, the bodycare
category needs to ...
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Facial Cleansing and Makeup
Removal Products - China

“COVID-19 has had a temporary impact on the growth
of the facial cleaning and makeup removal markets in
China in 2020. However, looking forward, the trends of
natural, safe, and caring cleansers and removers will
sustain, encouraging brands to enhance their
formulation and communication to better suit
consumers’ shifting and ...

Men's Facial Skincare - China

“The men’s facial skincare market has embarked on a
journey of growth transformation, with male consumers
polarising. Some men have started to expand their
routines with a wider range of facial skincare products,
from facial masks to suncare products. Meanwhile, a
growing proportion of men are still struggling to
understand ...
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Attitudes towards J-beauty and K-
beauty - China

“J-beauty brands are perceived as professional and hi-
tech, helping justify their premium pricing in the China
market and meet consumers’ demand for trading up.
While K-beauty brands have an image of being fun,
youth and fashionable, they face a rising challenge from
C-beauty brands, which have a similar price positioning
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Colour Cosmetics - China

“COVID-19 put a temporary stop on the colour
cosmetics consumption due to less usage needs during
outbreak. However, the market remains resilient thanks
to consumers’ rigid beauty demand and widely spread
enthusiasm in the long term. Opportunities lie for those
brands which could build products with enhanced visual
and emotional ...
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Personal Care Products During
Pregnancy - China

“During both pregnancy and the lactation stage, skin
concerns such as stretch marks and loose skin are the
most likely to occur and it is essential for brands to offer
effective solutions that can help to restore skin back to
its pre-pregnancy stage and elevate confidence.
Appearances still matter during ...
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